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• Su rvey Research is defined as the p rocess of conducting research

us ing su rveys that are sen t to survey respondents . The da ta

co llec ted from su rveys is then sta tistically analyzed to draw

mean ing fu l resea rch conc lusions.

• Su rvey resea rch m ethods can be derived on the basis of tw o

critical fac to rs: Survey research too l and tim e invo lved for

conducting research .

• There are th ree m a in su rvey research m ethods , d iv ided based on

the m ed ium of conducting survey research.



• Online/ Email-Online survey research is one of the most popular

su rvey resea rch m ethods in this da y and age. The cost invo lved in

online su rvey research is extrem ely m inim a l and the responses

gathered are highly accu ra te bu t the only d rawback of this survey

research m ethod is tha t the response rates a re low er compa red to

the other m ed ium s .

• Phone-Survey research conducted over phone can be useful in

co llec ting data from a larger section of the ta rget population but

there are chances tha t the money invested in phone surveys w ill

be h igher than other m ed ium s and a lso that the tim e required w ill

be h igher.



• Face-to-face- In s itu ations where the re is a

comp licated p rob lem to so lve , face -to -fa ce survey

research can be conducted . The response rate o f th is

m ethod is the h ighest but it ca n be extrem ely

expensive .

• Fu rthe r, on the ba sis o f the tim e ta ken , survey resea rch

can be c la ssified into tw o methods:



• Longitudinal Survey Research: invo lves conducting survey

research over a con tinuum of time , wh ich m ay be sp read across

yea rs and decades. The data co llec ted using this survey resea rch

m ethod from one tim e period to another, is qua litative

or qualita tive in nature. Respondent behav io r, p references,

attitudes a re observed cons tantly over tim e to analyze reasons for

change in behav io r o r p references. For examp le , if a resea rcher

in tends to lea rn abou t eating hab its of teenages , he/she w ill

fo llow a samp le of teenages over a considerab le period of tim e to

ensure that the co llec ted info rm ation is re liab le .Long itud inal

su rvey resea rch is often fo llow ed by cross-sectional su rvey

research .



• Cross-sectional Survey Research: is conducted to co llec t

insigh ts from a ta rget aud ience at a particu la r tim e interva l. This

su rvey resea rch m ethod is im p lem en ted in va rious sectors such

as retail, education, healthca re , SM E bus inesses etc .

C ross-sectiona l survey research can either be descrip tive or

analytical in na tu re . This survey research m ethod is qu ick and

he lps researchers co llec ted info rm ation in a b rief tim e span.

Researchers re ly on cross -sectional su rvey resea rch m ethod in

situations where descrip tive analysis of a sub jec t is required .



• Process of implementing survey researchmethods:

• Decide survey questions: Bra in s to rm and p ut together
effe c tive su rvey ques tions w h ich are g ram ma tica lly a nd log ica lly
a pp rop riate . Th is can be done by unde rsta nd ing the ob jec tive and
exp ected o utc om es o f the su rvey . There a re m any su rveys where
deta ils o f responses are not as im portan t a s g ain ing in s igh ts abou t
w ha t cus tom ers p refer from the p ro v ided op tions .In such s itua tions , a
resea rcher can inc lud e m ult ip le cho ice questions or c losed -end ed
ques tions. W here as , if de tai ls a bou t ce rta in q ues tions a re to be
ob ta ined , resea rchers can inc lude o pen -ended quest ions.

• Idea lly, th e surveys shou ld in c lude a c leve r ba lance o f o pen -ended
and c losed -ended ques tions . Use su rvey ques tions l ike Like rt
S ca le , S em ant ic S cale , N et P rom oter S core ques tion etc . to avo id
fenc e-s ittin g .
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